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BEFORE WE BEGIN

WELCOME TO
YOUR NEXT STEP
You chose who you want to help in Lesson 01. Now let's give that idea a clear identity.

Your brand does not need your face to feel human. It needs a useful promise, a
recognizable look and a voice that makes people feel understood.

This lesson turns the essentials of branding into a manageable set of decisions. You
won't need a full website, expensive logo or perfect plan before you begin.

Keep your Find Your Niche workbook nearby. We will build on it rather than start over.

Print these pages and write directly on them, or keep your answers in a notebook or a
separate document. Work through the teaching pages first, then pause for each
exercise.

By the end, you will have a simple brand guide, a profile draft and a clear next step.
Detailed product creation, content planning and email marketing come later in the
academy.

Let's build something that feels like you, even when you stay behind the scenes.

The Ghost Growth Lab team
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YOUR LEARNING PATH

WHAT YOU WILL CREATE
01 · YOUR FOUNDATION
A mission, a customer promise and values you can act on. Pages 4–6

02 · YOUR MESSAGE
A clear difference, a name, a voice and a truthful brand story. Pages 7–12

03 · YOUR VISUAL IDENTITY
A simple logo direction, color palette, font pair and imagery rules. Pages 13–17

04 · YOUR ONLINE PRESENCE
A focused profile, a trustworthy customer experience and reusable examples. Pages
18–21

05 · YOUR BRAND GUIDE
A one-page reference and a realistic launch checklist. Pages 22–23

YOUR GOAL IS CLARITY, NOT PERFECTION
Make the smallest set of decisions that lets you move forward consistently. You can
improve them as you learn from real customers.
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THE BASICS

A BRAND IS MORE
THAN A LOGO
Your brand is the expectation people attach to your business. It is shaped by what you
say, what you show and what you actually deliver.

YOUR PROMISE
What useful outcome do you help your audience work toward? Keep it specific and
within your control.

YOUR PERSONALITY
How should your business feel: calm, direct, playful, thoughtful? Choose a few
qualities you can sustain.

YOUR PRESENTATION
Your name, colors, fonts and images help people recognize you. They support the
promise; they do not replace it.

YOUR EXPERIENCE
Clear descriptions, reliable delivery and helpful replies are part of your brand too.

FACELESS DOES NOT MEAN IMPERSONAL
You can teach through screen recordings, product demonstrations, diagrams and
thoughtful writing. Keep personal boundaries while being clear about what you offer.
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YOUR FOUNDATION

PURPOSE YOU CAN
PUT INTO PRACTICE
MISSION · WHAT YOU DO NOW
Describe who you help and how you help them. One clear sentence is enough.

Illustrative example: We help first-time renters organize everyday money with simple
printable planning tools.

VISION · THE FUTURE YOU WANT TO SUPPORT
Describe the positive change you hope your work contributes to. A vision is a direction,
not a guaranteed result.

Example: More first-time renters feel informed and prepared when managing their
money.

VALUES · HOW YOU MAKE DECISIONS
Choose three values and attach an observable action to each. “Helpful” might mean
including a worked example in every guide. “Honest” might mean showing exactly what
a download contains.

KEEP YOUR PROMISE REALISTIC
A budgeting planner can help someone organize expenses. It cannot guarantee debt
freedom. Promise the help you provide, not a result you cannot control.
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EXERCISE 1

WRITE YOUR FOUNDATION
MY MISSION
We help [specific audience] with [problem] through [approach].

THE FUTURE I WANT TO SUPPORT
What positive change matters to you?

MY THREE VALUES AND THE ACTIONS BEHIND THEM
For each value, write one thing customers will actually experience.
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YOUR AUDIENCE

MAKE YOUR MESSAGE
FEEL RELEVANT
Bring forward the audience and problem you chose in Lesson 01. Now focus on how
those people describe their situation.

LISTEN BEFORE YOU GUESS
Review public questions, product reviews and community discussions. Notice repeated
frustrations and desired outcomes. Take notes without collecting private personal
information.

SEPARATE EVIDENCE FROM ASSUMPTIONS
“Several reviews mention confusing instructions” is an observation. “Everyone wants a
video course” is a guess until you test it.

FIND A USEFUL DIFFERENCE
Compare a few relevant offers. Look at format, level of detail, ease of use and
support. Your difference could be simpler steps or a better fit for one situation.

SAY IT IN PLAIN LANGUAGE
Try: “For [audience], we offer [solution] that helps with [problem], using [specific
approach].” Avoid vague claims like “the best” or “life-changing.”
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EXERCISE 2

YOUR PROMISE
& YOUR DIFFERENCE
MY AUDIENCE, IN THEIR OWN WORDS
What have you heard or read? Mark untested guesses as assumptions.

THE DIFFERENCE I CAN ACTUALLY DELIVER
Name a specific format, feature or approach—not just “better quality.”

MY CLEAR CUSTOMER PROMISE
Who is it for, what does it help with, and how?
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YOUR NAME

CHOOSE A NAME
YOU CAN GROW WITH
MAKE IT EASY TO SAY AND SPELL
A short, distinctive name is easier to remember. Say it aloud and ask someone to spell
it after hearing it.

GIVE IT ROOM TO GROW
A name tied to one narrow product may become limiting. Check that it still fits the
next few offers you might create.

CHECK MORE THAN A SOCIAL HANDLE
Search the web, relevant business-name registers and trademark databases in the
places where you plan to operate. A free handle or domain does not establish legal
rights.

KEEP YOUR ADDRESSES RECOGNIZABLE
Use a matching handle and web address where practical. A custom domain is optional
at the beginning; a clear hosted shop address can work. Verify links before sharing
them.

BEFORE YOU SPEND MONEY
Availability checks are a starting point, not legal clearance. If a name is similar to an
existing business in your market, seek qualified advice before investing.
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YOUR VOICE

SOUND HUMAN
WITHOUT SHOWING UP
Your voice is the personality of your writing. Your tone can change with the situation: a
welcome can be upbeat, while a support reply should be calm and clear.

CHOOSE THREE VOICE TRAITS
For example: warm, practical and encouraging. Define what each looks like in a
caption, a guide and a customer reply.

TRANSLATE TRAITS INTO WRITING HABITS
Warm: speak directly to one reader. Practical: offer one clear next step. Encouraging:
acknowledge the challenge without promising effortless results.

KEEP THE SAME STANDARD EVERYWHERE
A playful post can still be accurate. A sales page can still be kind. Use words your
audience understands instead of trying to sound impressive.

A GHOST GROWTH LAB EXAMPLE
Instead of “Unlock explosive overnight growth,” try “You do not need to do everything
today. Choose one useful idea and build from there.”
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EXERCISE 3

YOUR VOICE,
IN YOUR WORDS
MY THREE VOICE TRAITS
Add a writing habit for each trait.

WORDS I USE—AND WORDS I AVOID
Think about clarity, warmth and the promises you are willing to make.

REWRITE THIS IN MY BRAND VOICE
“This tool helps you plan your next week.” Add personality without exaggerating.
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YOUR STORY

SHARE YOUR WHY,
KEEP YOUR BOUNDARIES
A useful brand story explains the problem you noticed, why it matters and how your
business helps. It does not require your full biography, a personal photo or private
family details.

A SIMPLE STORY STRUCTURE
The problem: What feels harder than it needs to be?
The reason: Why do you care about making it easier?
The response: What have you created to help?

ILLUSTRATIVE STORY—NOT A CUSTOMER TESTIMONIAL
“Planning a week can turn into another task on an already long list. We believe useful
tools should reduce the work, not add to it. That is why we create simple planning
pages with clear starting points.”

MY SHORT BRAND STORY
Use three to five sentences. Keep it truthful; do not invent credentials or results.
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YOUR VISUAL IDENTITY

START WITH
A SIMPLE SYSTEM
You need a recognizable visual system, not a new design for every post. Choose a
small set of elements you can reuse across your profile, products and shop.

LOGO
A readable wordmark or simple original symbol is a practical starting point. Test it as a
small profile image as well as on a page.

COLOR
Assign roles: a dark text color, a light background and an accent. Add colors only when
they have a clear purpose.

TYPE
Choose one heading font and one body font. Readability matters more than novelty.

IMAGERY
Decide what kinds of photos, diagrams or illustrations fit your audience and your offer.

YOUR MINIMUM KIT
One primary logo, one compact version, a color palette, a font pair and two reusable
page layouts are enough to start. Add complexity only when you need it.
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LOGO ESSENTIALS

MAKE IT READABLE
AT EVERY SIZE
DESIGN FOR THE SMALLEST USE
Try your logo inside a small circular profile crop. If the words disappear, simplify or
create a compact version.

KEEP THE ORIGINAL PROPORTIONS
Do not stretch your logo. Leave clear space around it and test it on both light and dark
backgrounds.

SAVE THE RIGHT FILES
A transparent PNG is useful for everyday placement. Keep an editable original, and a
vector version if available, so it can be resized cleanly.

CHECK USAGE RIGHTS
Use original work or assets whose license covers your intended use. Check current
terms before using templates, stock icons or AI-generated artwork as a brand mark.

A NOTE ON CANVA
Not every Canva library element is suitable for an exclusive trademark. Check Canva’s
current logo and licensing guidance; hiring a designer does not remove the need to
confirm rights.

MY LOGO DIRECTION
Name or symbol? What should still be readable in a small circle?
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COLOR ESSENTIALS

CHOOSE ROLES,
NOT JUST FAVORITES
A color palette works best when each color has a job. Save the color codes so you can
use the same shades in every tool.

DARK TEXT
#0B0B0F

LIGHT BACKGROUND
#FFFFFF

ACCENT
#2765EA

GHOST GROWTH LAB EXAMPLE
The dark color carries the text, white creates breathing room and electric blue
highlights key ideas. These are our colors—not a required palette for your business.

TEST CONTRAST BEFORE YOU COMMIT
Check text against its background with a contrast checker. Aim for WCAG AA: at least
4.5:1 for normal text and 3:1 for large text. Do not rely on color alone to convey
meaning.

MY PALETTE AND THE ROLE OF EACH COLOR
Write each color code and where you will use it.

GHOST GROWTH LAB  ·  LESSON 02  ·  BUILD YOUR BRAND 15



TYPE ESSENTIALS

USE FONTS THAT
MAKE READING EASY
Limit your starting kit to two fonts: a clear heading font and a highly readable body
font. You can create variety with size and weight instead of adding more fonts.

CLEAR HEADINGS
Comfortable body text keeps the focus on your message.

GHOST GROWTH LAB EXAMPLE
Oswald gives our headings a bold, condensed look. Work Sans keeps the lessons easy
to read. You can choose a different pair that suits your own brand.

CHECK THE PRACTICAL DETAILS
Test a full paragraph, punctuation and any symbols you need. Confirm that the font is
available in your tools and licensed for your intended use. Read a sample on a phone
and print one page.

MY FONT PAIR AND WHERE I WILL USE IT
Heading font, body font and any rules for bold or emphasis.
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IMAGERY ESSENTIALS

STAY FACELESS.
STAY SPECIFIC.
SHOW THE USEFUL THING
Use clear previews of your product, screen recordings of your process, close-up
demonstrations or diagrams. Help people understand what they will receive.

SET A CONSISTENT DIRECTION
Choose a few rules: bright backgrounds, uncluttered scenes, simple diagrams, or
hands-only demonstrations. Consistency matters more than following every trend.

PROTECT PEOPLE AND PERMISSIONS
Remove personal information from screenshots. Get permission before sharing
customer messages or identifiable images. Use photos, music and graphics with
appropriate rights.

BE HONEST ABOUT YOUR VISUALS
Do not present stock models or AI-generated people as real customers or staff. Label
illustrative examples when they could be mistaken for evidence.

MY THREE IMAGERY RULES
What will I show, and what will I keep out of view?
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YOUR ONLINE PRESENCE

ONE CLEAR PLACE
TO START
Choose one main place where your audience is likely to look for help, plus one
destination for your offer. You can expand once your message and workflow are
working.

CHOOSE FOR FIT, NOT PRESSURE
Look at where your audience already asks questions and what formats you can create
consistently. Research, do not assume, that one platform is right for everyone.

MAKE YOUR PROFILE RECOGNIZABLE
Use your chosen name, a readable profile image and a short description of who you
help. Keep your voice and visual style consistent with your products.

GIVE PEOPLE ONE CLEAR NEXT STEP
Your link should lead to the resource or offer you mention. A simple shop page is
enough to begin; a large website is not required.

COMPARE TOOLS AGAINST YOUR NEEDS
Check current pricing, download delivery, payment options, fees and customer
support before choosing a shop tool. Features and plans change, so verify them
directly.

BRAND CONSISTENCY CHECK
If someone moves from your profile to your shop to a download, they should see the
same name, a familiar look and a promise that does not change along the way.

GHOST GROWTH LAB  ·  LESSON 02  ·  BUILD YOUR BRAND 18



EXERCISE 4

DRAFT YOUR PROFILE
MY NAME AND HANDLE
Note availability checks still to complete.

MY SHORT BIO
Who you help + what you help with + one next step.

MY LINK DESTINATION AND INVITATION
Where does the link go, and what exactly can someone get there?

ILLUSTRATIVE BIO
“Simple planning tools for busy first-time renters. Organize bills and everyday
expenses. Explore the starter planner below.” Adjust the wording to your actual
audience and offer.
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TRUST ESSENTIALS

LET THE EXPERIENCE
BACK UP THE BRAND
DESCRIBE THE PRODUCT CLEARLY
Show what is included, the format and any required software. Explain whether the
buyer gets a finished download or an editable template.

MAKE THE NEXT STEP PREDICTABLE
Show the price and relevant terms before purchase. Explain how delivery works and
where someone can ask for help. Test the purchase and download process when your
offer is ready.

USE REAL EVIDENCE
Demonstrate your product and use genuine feedback with permission. Do not invent
testimonials, earnings screenshots, credentials, scarcity or customer counts.

RESPECT YOUR AUDIENCE
Use marketing email only with appropriate permission and an unsubscribe option.
Publish accurate policies that fit your business and applicable rules.

PRIVACY HAS LIMITS
Being faceless can protect your public image. It does not mean you can omit legally
required business, tax or consumer information. Check the requirements that apply to
your business.
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PUT IT INTO PRACTICE

ONE BRAND.
THREE TOUCHPOINTS.
These fictional examples show how a warm, practical voice can stay consistent across
different situations. Replace the audience, product and details with your own.

A HELPFUL POST
“Bills can feel less confusing when they are in one place. List the due date and
amount for each one, then check the next week before you spend.”

A PRODUCT DESCRIPTION
“The Starter Bill Planner includes a monthly bill list and weekly check-in page in PDF
format. Print the pages and use them to organize upcoming expenses.”

A SUPPORT REPLY
“Thanks for letting us know. We are sorry the download did not open. Please tell us
which device you are using, and we will help you find the right next step.”

MY VERSION OF ONE TOUCHPOINT
Write a post, description or reply. Keep the facts accurate.
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EXERCISE 5

YOUR ONE-PAGE
BRAND GUIDE
NAME, HANDLE & MAIN LINK
Your recognizable public identity.

AUDIENCE & CUSTOMER PROMISE
Who you help, with what, and how.

MISSION & THREE VALUES
Include the actions behind your values.

VOICE & WORDS TO AVOID
Three traits plus any claims you will not make.

LOGO, COLORS & FONTS
File location, color codes and font names.

IMAGERY & CUSTOMER EXPERIENCE
Visual rules, delivery expectations and support contact.
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YOUR NEXT STEPS

READY ENOUGH
TO MOVE FORWARD

I can explain who my brand helps in one clear sentence.

My customer promise is specific and realistic.

My name and handle checks are complete—or marked for follow-up.

My voice traits have clear writing examples.

My logo is readable small, and my asset rights are checked.

My colors and fonts are saved and easy to read.

My profile and link lead to the same clear offer or next step.

My product descriptions and support details will be accurate.

My one-page brand guide is complete enough to reuse.

MY NEXT SMALL ACTION
Choose one unfinished item. What will you do, and when?
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YOUR BRAND HAS
A FOUNDATION.
You have turned an idea into a clearer promise, a recognizable identity and a
voice you can use with confidence.

Keep your one-page brand guide nearby. It will help your next product, post
and customer reply feel like part of the same business.

Next, we will use this foundation to create your first digital product. You do
not have to get everything perfect before you take that step.

The Ghost Growth Lab team

EMAIL   ghostgrowthlab@gmail.com
SHOP    ghostgrowthlab.systeme.io
INSTAGRAM   @ghostgrowthlab

© Ghost Growth Lab.

mailto:ghostgrowthlab@gmail.com
https://ghostgrowthlab.systeme.io
https://www.instagram.com/ghostgrowthlab/

